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Within the framework of collaboration between
Fundacioén IE and Fundacidn Botin to learn about
the impact of arts on the development of cre-
ativity, specifically the impact of the artistic and
cultural programmes of Centro Botin, the pur-
pose of the latest research conducted is to build
a specific indicator for measuring creativity in
Cantabria.

The Centro Botin’s social mission is to take ad-
vantage of the capacity of the arts to develop
creativity and contribute to generating econom-
ic and social wealth, so this indicator allows to
know the current situation and recent evolution
of the creative sector in Cantabria, in addition
to making measurements in the medium- and
long-term, which are essential for monitoring
that mission.

The Creativity Indicator in Cantabria is an in-
strument used to learn about the importance
of culture and creativity in relation to the so-
cial and economic well-being of the region. This
indicator has been designed within the study to
help identify the strengths and opportunities of
the creativity industry in all regions and to com-
pare various autonomous regions of Spain by us-
ing quantitative supply and demand data on the
contribution from creativity and culture (consult
the complete study at www.centrobotin.org).
Measuring creativity requires multidisciplinary
indicators, which can include not only the eco-
nomic value of the industries that provide cre-
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ativity but also indicators on use and enjoyment
by the inhabitants of a region and by visitors.

The contribution made by creativity and culture
to a region is consequently considered from
a multidisciplinary perspective. This indicator
therefore offers aggregate information that
can be compared with other Spanish regions, in
addition to structured information that allows
learning about the contribution by each aspect
separately.

Table 1 shows the various aspects that are in-
cluded in the indicator. Each one of the sub-indi-
cators is compared to the national average. They
take a value of 1 when they are above the aver-
age and a value of 0 when they are below. The
final indicator is composed of the percentage of
these indicators that are above the national av-
erage.

Graph 1 shows the evolution of the Creativity In-
dicator of Cantabria In 2015, 24% of the indica-
tors exceeded the average of Spain, and in 2019
the percentage rose to 39.5%.

Upon analysing how the Creativity Indicator in
Cantabria is broken down in 2019, it can be seen
in graph 2 how each one of the sub-indicators
(Artistic and recreational activities, Scientific
and innovative activities, Cultural and creative
consumption, Cultural life and Cultural infra-
structure) behaves differently. All the indicators




its positive evolution is very notable. In Canta-
bria, the cultural and creative sector represents
a great contribution to the regional economy, not
only in the form of value added but also in em-
ployment and investment. However, despite the
fact that the industry of innovation is not one of
the region’s strengths, the importance and sta-
bility of the entrepreneurial presence is notable.
Both the creative consumption and the cultural
and creative habits of residents in Cantabria, as
well as the cultural infrastructure, show certain
signs of recent reactivation, although below the
Spanish average.

related to artistic and recreational activities are
positioned above the national average. On the
other hand, the concentration in innovation and
scientific activities, the quantity of cultural in-
frastructure per capita, the cultural and creative
consumption and cultural life are below the na-
tional average and tend to drag down Cantabria’s
total score.

The results obtained from the first measure-
ments of this new indicator show how the cre-
ative sector in Cantabria has grown considerably
in recent years. Even though the region is still
below the national average in creative initiative,

FIGURES

Table 1.

Description of information sources used in each sub-indicator. Source: own compilation.
Source: own compilation

ARTISTIC AND

RECREATIONAL ACTIVITIES

SCIENTIFIC AND
INNOVATIVE ACTIVITIES

CULTURAL AND CREATIVE
CONSUMPTION

CULTURAL LIFE

CULTURAL
INFRASTRUCTURE

Supply

Supply

Demand

Demand

Supply

It includes the annual
economic weight of
artistic and recreational
activities (R-U NACE Rev.
2) with respect to the
entire economic activity
of the region.

The variables that it
includes are:

Gross Value Added (GVA)
Workers

Income

Gross Fixed-Capital
Formation (GFCF)

It includes the annual
economic weight of
scientific and innovative
activities (M-N NACE Rev.
2) with respect to the
entire economic activity
of the region.

The variables that it
includes are:

Gross Value Added (GVA)
Workers

Income

Gross Fixed-Capital
Formation (GFCF)

Total Entrepreneurial
Activity (TEA)

It records the average
annual expenditure per
family on cultural goods
and services, in addition
to that expenditure on
mandatory and higher
education.

The variables that it
includes are:
Consumption of cultural
goods

Consumption of cultural
services

Expenditure on mandatory
education

Expenditure on higher
education

It includes the annual
participation of the
population in cultural
activities such as
museums, plays or
exhibitions during the
last year.

The variables that it
includes are:

Attendance at museums
Attendance at performing
arts shows

Attendance at theatre
plays

Attendance at dance
shows

Attendance at concerts
Attendance at the cinema

It records the cultural
infrastructure and offer
that exist in the region,
relative to its population

The variables that it
includes are:

Cinema screens
Theatre representations
Concerts

Dance events

Museums

GVA: Gross Value Added: Value in the form of creation of goods and services from each industry, sector or country. The gross value added indicator shows the
contribution to production processes (value added) by the producers of a region, while deducting intermediate consumption and taxes.

Gross Fixed-Capital Formation: The value of fixed assets acquired or produced in a certain period of time by various sectors, areas or industries.

TEA: Total Entrepreneurial Activity: Percentage of the population between 18 and 64 years of age who are entrepreneurs or who have created a new enterprise.
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Chart1

Evolution of the Creativity Indicator in Cantabria (unit: percentage).
Source: own compilation
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Chart 2
2019 Creativity Indicator in Cantabria broken down by activity.

Source: own compilation
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IT’S YOUR TURN

Our lived experiences and what we get from them are truly valuable. Reading this text
is one of them. We invite you to bring your views to this report and make it unique

and valuable for you. After each article you have the opportunity to capture your
thoughts. Feel free to write, draw, make a diagram or try your own formats so that the
conclusions that you have drawn after reading the articles are not lost.
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